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Background

EECA's market research programme
monitors the mood of the nation
relating to climate change, energy
emissions and efficiency and topics
like electric vehicles.

We use insights from three key
sources to track New Zealanders'
response to key issues and initiatives
relevant to EECA and to track how
we're going vs our strategic focus
areas.

1. CONSUMER MONITOR

Every quarter, we survey 750 adult
New Zealanders to track their beliefs,
behaviours and attitudes to climate
change and energy. The
representation of these respondents
is ensured across age, gender and
region.

3. BUSINESS MONITOR

Every six months, we survey 500 New
Zealand businesses, sampling
business decision makers who are
responsible for energy, transport or
HR decisions. This report is available
separately.

2. CULTURAL OVERLAY AND RADAR

Every quarter, we review New
Zealanders' comments on articles
from mainstream news sources, and
social media. A 'non-filtered' approach
to understand how New Zealanders'
views are changing via listening to
day-to-day conversations. Natural
language processing and machine
learning is used to achieve this.

This research is conducted by TRA. TRA is
an insight agency that combines
understanding of human behaviour with
intelligent data capability to help clients
navigate uncertainty and answer complex
problems.




Overview

Context and Action

Since the last update, Government announcements on
emissions targets and the release of the budget have put
climate change actions back on the agenda for New
Zealanders - and we've seen a corresponding increase in
concern about climate change issues.

However economic issues are still top of mind. This quarter
inflation has reached an annual percentage change of 7.3%.
For the fourth quarter in a row, this has exceeded annual

wage inflation. This, coupled with rising prices due to global

supply chain issues, have ensured that cost of living is the
key topic of conversation.

1. https://www.stats.govt.nz/news/annual-wage-inflation-rises-to-3-0-
percent/#:~:text=Annual%20wage%20inflation%20measured%20by,quarter%2C%20Stats%20NZ%2

Osaid%20today.
2. https://www.stuff.co.nz/business/300589751/brain-drain-is-under-way-workforce-shrinks-as-young-

people-leave

There’s been a lot of talk about the ‘brain drain’ - we’ve had
negative net migration, with the working age population
shrinking by 0.2%. However, the biggest drop is those in their
20’s - there’s a 30% reduction of 20-30 year olds in our
workforce, as New Zealanders head off for delayed OEs2.

There is some good news from the economic gloom - the
cost of fuel is encouraging New Zealanders to think about
their transport choices - consideration of EV’s and
understanding of the impact of using of petrol/diesel vehicles
have both peaked in this quarter.



https://www.stats.govt.nz/news/annual-wage-inflation-rises-to-3-0-percent/
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The landscape over the last three months...

Cost of living was once again top of mind, and there were some specific climate-related events as well.

Mid-April 1st April April - May May 24 June 17t July
New Zealanders Fees for high- NZ opens borders to tourists First three NZ celebrated its first Government extends
celebrated both Easter emitting vehicles with around 90,000 tickets emissions budgets Matariki public holiday 25c a litre off fuel and
and Anzac Weekend. introduced. booked in the weeks since announced for 50% off public
- / the reopening was 2022-25, 2026-30 transport until January
announced. and 2031-2035. 2023.

People are still required to be
vaccinated and have a
negative RAT test.

°0 PR P PP ° o O
Dates survey was live: 15t Apr - 23 June
13th April April - May 19t May 9t May June
NZ moves to orange. Omicron cases surge NZ budget Countdown implemented the Inflation rises to 7.3% and is
to around 10,000 per announced. ‘winter freeze’ on food prices predicted to continue rising.
day. to help with New Zealanders’

budgeting.

Unite
against

R BUDGET
2022 SREAY WINTER

e il

Key: @ Significant national/global event

cCC/\ s Fieldwork dates for collecting survey data



And looking back over the last twelve months...

6t August 17t August 12th November 6t February - 2nd 11t March 1st April 19t May
IPCC ‘21 Report NZ moves to Level Government March Fuel prices hita High emissions 2022 Budget
released 4 announced new Wellington mandates high tax begins announced
climate standards march and protests
oo o0 L o @ o ® @ @ o o o P
31 August 31% Oct - 12 Nov 15t January 23rd February 14 March June - July June
Fires in Greece COP 26 Climate Tonga Eruption  Ayg flooding  25¢ litre discount Discount is Inflation rises to 7.3%

- The worst since ‘07 Change conference and half price extended until

public transport is Jan 2023
announced ———»

and is predicted to
continue rising.

Timeline ofCOVID-19

@ L o @ o @ o @ o e
12" March 12t July 17t August 7™ September 21 September 2nd December 14t December 231 January 27t February 13t April
All of NZ is at Vaccine becomes All of NZ moves NZ moves to level Auckland moves Traffic light AKL boundary = Omicron confirmed Border reopens NZ moves to
level 1 mandatory to Level 4 2 (AKL still at 4) to level 3 system instated line lifts cases orange
across NZ

February - March
Omicron cases

Key: @ Significant national/global event surge




Conversations around the cost of living once again dominated the media

This peaked in May, and has seen a decrease in June

Zavy Radar: “The cost of living”
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The cost of living plateaued as an important issue this quarter, whereas

climate-related issues saw an increase in importance

This is following a significant decrease in climate change as an important issue last quarter

Importance of issues to New Zealanders

_ vs last

Important / Very important quarter
I The cost of living
Availability of affordable housing _ 86% 1%
New Zealand's economy _ 86% 1%
Protection of New Zealand children _ 84% -1%
Not having access to good, affordable healthcare _ 84% 1%
Mental health issues _ 82% 0%
Violence in society _ 82% 2%
Caring for the ageing population _ 79% 1%
Pollution of lakes, rivers, and seas _ 78% 1%

I Build up of plastic in the environment _ 77% A 6%'
The physical health of New Zealanders _ 76% -2%

I Climate change _ 69% 5%'
The state of New Zealand's transport infrastructure _ 68% 1%

GENERAL_ISSUES How important do you consider each of the following issues to be for New Zealand? NET Important / Very Important.
Base: Total Sample, Apr - Jun 2022 n=891

E E C /\ LG o st A

Statistically significant change 4\

compared to previous quarter
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Looking at these issues trended over the last year, we can align the
shifts to events/conversations that have happened

General Issues - Very Important

and economy very top of mind.

Sharp rise in conversations around
cost of living. Petrol prices surging
and war in Ukraine. Cost of living

Budget announcements, emissions
reduction plan, Clean Car Discount
- bringing climate change back
into our minds.

90%
80% 75% 739% ==The cost of living
’ 670/0/
70% 63% 65% I ,
59% = Availability of affordable housing
60% 0 62% —
59%= — 50% y
50% 54% ’ 443/ = New Zealands econom
470k: Z9% \ 42% 0 Yy
0,
40% 467 44% 139
39% == BUild up of plastic in the environment
30%
20% == Climate Change
10%
0%
Jul - Sep 2021 Oct-Dec 2021 Jan - Mar 2022 Apr - Jun 2022
—=CA GENERAL_ISSUES How important do you consider each of the following issues to be for New Zealand? Very Important. Base: Total
CC ETan T PO Sample, Apr - Jun 2022 n=891
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The cost of living is still the main concern for New Av v

Zealanders v A

However, this quarter has seen media coverage of the budget,
emissions reduction plan and the Clean Car Discount, and we’ve

seen a corresponding increase in the importance of climate v ‘V’
change issues. ‘
It’s easier for people to deprioritise climate change when other A ’A
news stories dominate their attention - how might we keep \VAV/
these climate change initiatives on the agenda? VA
Let’s take a look at how this increase in concern about climate A‘A’

change has impacted our beliefs and actions. v
AVISAN WA
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Belief that climate change is real is stable this quarter

Climate Beliefs: Climate change is real (Agree/Strongly Agree)

83% | 83% 839
| — —D
80% 77% 8% e s T2B - Agree
60% i = Strongly agree
46% 46% 46% AT% ! 47%
44% 41% 44% 43% 44% 42:% 44% 43y, 44%
40% ! ——Agree
b 40%
% 36w sen . asw 3T% S8% gey 36w 3% sew 8
0 1
20% :
%, 4 , @, %, 4 %, @ % 4 L, Q, 2) .
My, My, RS X0y, My M, S X0y My M, Ss, 00y, My, My
Ve o Pl a9 Moy T P Y o 1o P o, o, Mo
/Nt CLIMATE_BELIEFS Climate change is real. Base: Total Sample - 3MR (n=780).
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In fact, all our climate beliefs have remained relatively unchanged this
quarter

Climate Beliefs (Agree/Strongly Agree) Vs Q3 FY22

Businesses need to do more to reduce their impact on the environment +1
Governments should provide incentives to encourage behaviours that protect the environment =
We’ll have to change how we live because of climate change, but these changes can be positive +1
| can make a personal difference to the environment +1
The Government needs to do more to help reduce New Zealands impact on the environment =
| am prepared to change my own personal behaviour in order to reduce climate change -2
We need to make changes to our energy use to address climate change, even if it means a

) 70% -1
change to our current lifestyle
I’'m doing all | can to reduce my environmental impact =
The energy choices | make are helping New Zealand meet its climate change goals -2
Its hard to reduce your environmental impact without reducing your quality of life +1

CLIMATE_BELIEFS. How much do you agree or disagree with below statements? (Agree / Strongly Agree) Statistically significant change A

(/N s Base Total: n=759-762 13 compared to previous quarter




Driving less is now recognised as the second most impactful action at

reducing climate change

This is also its highest score ever!

Actions perceived as most impactful

vs last
quarter
Recycling as much as possible 54% -3
Reducing our use of petrol or diesel powered vehicles 44% +1
Avoiding the use of plastic 40% -5
Choosing to buy products with a low carbon footprint [e.g. produced
. 33% +2
locally or manufactured using renewable energy]
Choosing energy efficient appliances 26% +2
Using less energy at home 19% -1
Reducing our flights 16% =
Choosing energy efficient lights 16% +2
Buying organic food 5% 3V

Reducing use of petrol- or diesel-powered vehicles - trended
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CLIMATE_EFFECT_New - Which of these actions do you think would have the greatest impact on reducing climate change, if done by all New Zealanders? (Top 3) Base: Total Sample - 3MR (n=780) 891 .
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We've seen decreases across most actions taken this quarter

But reducing our use of petrol and diesel vehicles is still among its highest scores ever

Actions taken regularly

Vs Q3 FY22
Recycled as much as possible 81% -2
Chosen energy efficient lights 68% -4
Chosen energy efficient appliances 58% -4
Limited my energy use at home 55% -3
Limited my flights 50% A 4
Avoided the use of plastic 43% =
Limited my use of petrol or diesel powered vehicles 37% -1
Chosen to buy products with a low carbon footprint 29% -3
Bought organic food 19% +2

CLIMATE_ACTIONS. Which of the following actions do you take in order to reduce your climate change impact? (Always / Almost Always); Base: n=577-772 Q4 n=703-885 New Zealanders.

ceCA wamme

15

Last quarter marked a new high for
limiting use of petrol- or diesel-
powered vehicles with 38% taking
the action almost always/always.
This quarter sees a slight decrease
but is still at it’s second highest
point ever.

And this time last year, this number
was 30%, meaning an extra 7% of
people are taking this action versus
one year ago.

Statistically significant change
compared to previous quarter
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Looking at reducing vehicle use, we can see that the biggest gains over

time have come from those living in rural areas

In general, there has been a converging of action across areas

Climate action - reducing the use of petrol and diesel powered vehicles

(Almost always/always)

50%
= jve in acity
. 3794
A 36% 4\
35% 4
30% =] jve in atown
20%
18%
=] jve in arural
10% area
0%

CLIMATE_ACTIONS. Which of the following actions do you take in order to reduce your climate change impact? (Always / Almost Always); FY22 - Live in a city n=1,940, live in a town n=778, live in a rural area n=322

R OVAN )

Statistically significant change
compared to previous quarter
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The current context hasn’t changed our
broader climate beliefs, but it is making
us think more about our transport choices

Transport is top of mind for New Zealanders right now. This
means that we have an opportunity to really drive change in this
area by focussing on the financial impact of reducing
petrol/diesel vehicle usage, and increasing consideration of EVs.

Let’s dive into our key transport metrics and understand how we
might capitalise on this.
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It’s been another big quarter for transport

Clean Car Discount:

Figures reveal that the government
has paid out more than $100 million
in the Clean Car scheme.

Over $14 million has been collected in
the high emission vehicle tax since the
scheme began in April 2022.

LN\

High fuel prices:

After continual rises in fuel prices
the government has extended their
25¢ off discount until the end of
January 2023.

https://www.newshub.co.nz/home/politics/2022/07/more-than-100-million-paid-out-in-clean-car-scheme-discounts.html

https://www.cnbc.com/2022/07/17/new-zealand-extends-fuel-excise-duty-cut-until-end-jan-to-give-inflation-relief.html

CECA wmms https://at.govt.nz/bus-train-ferry/fares-discounts/half-price-discount-on-public-transport-fares/ 19

Half-price public transport:
The government had extended this
50% discount until 31st January
2023.



https://www.newshub.co.nz/home/politics/2022/07/more-than-100-million-paid-out-in-clean-car-scheme-discounts.html
https://www.cnbc.com/2022/07/17/new-zealand-extends-fuel-excise-duty-cut-until-end-jan-to-give-inflation-relief.html
https://at.govt.nz/bus-train-ferry/fares-discounts/half-price-discount-on-public-transport-fares/

Weekly petrol/diesel vehicle use has decreased over the last year

Petrol/diesel vehicle use: NET once a week or more

90%

85%

80% 7%

75% L%

70% 73% 73%

65%

60%

55%

50%

. Sep 2, Ocg 09091 Jan. . 2 Ao Y, >

o TRANSP_BEHAV - Thinking about how you get around, how often do you use each of the following
EEC/\ £ TARI TiAK PONG! methods of transport? This can be for any reason including work, sport or recreation.

Base: Total sample n>375, Live in Auckland or Wellington n>158, Live in a city n>230.

20

—=Total New Zealand
| jve in a city

——Livein Auckland or
Wellington

This is particularly the case for
cities - those living in a city have
seen a 7-point decrease in
petrol/diesel vehicle weekly usage
since Jul-Sep 2021.

Specifically, those living in
Auckland or Wellington have seen a
12-point decrease.




This aligns with the fact that more people are wanting to cut down on
their car trips

Transport Attitudes - Agree / Strongly agree

+3% vs Jul-Sep 2021

Id like to cut down on the
number of car trips | take

TRANSP_ATT - How much do you agree or disagree with the following statements about transport?

E E C /\ o e AT

Base: n>375 2 1




However, for 2 in 3 New Zealanders, using their car feels like the only

feasible option to get around

This varies greatly by where New Zealanders live

Transport Attitudes - Agree / Strongly agree

Getting around by car is the only
feasible option for me

o TRANSP_ATT - How much do you agree or disagree with the following statements about transport?
EEC/\ Base: n>375

22

This is slightly lower for those living
in cities (62%) and slightly higher
for those living in towns (66%).

The significant difference comes
from those living in rural areas,
where 92% say that getting around
by car is the only feasible option for
them.




Despite this, there strong intention to use more active modes
in the future

Transport Attitudes - Agree / Strongly agree

I’d like to do more cycling or Id like to use more public
walking in the future transport in the future

TRANSP_ATT - How much do you agree or disagree with the following statements about transport?

CCC/\ mmmemes

Base: n>375 23




And support for government investment in public transport
infrastructure remains strong

Transport Attitudes - Agree / Strongly agree

100%
90%
80%

65% 65%
70% : ) 60% 63% ——The government should invest more

60% inthe public transport network

50%
40%
30%
20%
10%

0%

N/ @) N/ 4
U/\Se,o QJ C¢, D@ o QJ an. Mar 22 0 r. JU/? 29

TRANSP_ATT - How much do you agree or disagree with the following statements about transport?

Base: n>375 24

ceCA wamme




There have also been some positive shifts in attitudes in our major
cities — particularly in the last quarter

Transport Attitudes - Agree / Strongly agree

Live in Auckland or Wellington

80%
. 68%
70% 65% 63% - Getting around by car is the only
0% 57% = 56% feasible option for me
[o)
50% =|'d like to use more public transport in
40% the future
0
42% 39%
30% ’ .
- | only use public transport as a last
20% resort
10%
0%
Jutg Ocy, Jap. Ao,
%2 Geca, Yer o, Yn o,
77(:/\ TRANSP_ATT - How much do you agree or disagree with the following statements about transport?
CC

Base: Total sample n>375; Live in Auckland or Wellington n>158 25
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The rising cost of fuel is having an impact v A
on transport choices

The combined effect of increased petrol prices and discounted v ‘V’

public transport is encouraging people - especially those in our ‘

large cities - to be more purposeful about using their cars. ‘ ’

Although many people still see little viable alternatives to driving v v‘v‘

their own vehicle, an increasing number would like to reduce the ‘A A

number of car trips they take and are considering other options. \V “V’
AVA

AW A
AV



EV and hybrid vehicle consideration are at their highest points ever;
petrol vehicle consideration is at its lowest

And diesel vehicle consideration continues its descent

Vehicle consideration

Clean Car Discount
announcement: mid-June

100%
90% 79%
(o] 1
7% 76% |
80% \74% 74% 73% 74% 73% 7Q% O
70% 5% 64% g3y
59%
60% :
! 49%
47% ! 49% 48%
0, 0, 0, '
50% a0y, 42% 42% 4% 44% 20% 45% 43y 43%

9 - 9 : % 48%
o 37 39% 41% A ATE o 5% 43% agy, 44% a1y 00T
30% ’ 3
20% 27% 27% 26% o

0 0 25%
o | 22 24% 23% 23% 23% ?0 019% 21% 199,

0%

Aor. . Octy  Jony Ar, Jus. Octy Jony, Ao, Jus. Oty Jony,, on
‘/"/719 % 74 €79 Ma’QO J"’?go %2, 06’020 A”Srgl J"OQJ %2, 06’091 MarQQ

== Petrol vehicle
== Hy brid vehicle
e NETT BEV +

PHEV

== Djesel vehicle

Un 2

There are a number of different types of vehicles currently being sold in New Zealand. Thinking about your next vehicle purchase, how likely are you to consider the following vehicles? NET Somewhat likely / Very likely

Base:

ceCA wamme

n=733
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Statistically significant change
compared to previous quarter
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And if these trends continue at the same rate, we can see that by the
end of 2024 EV consideration should overtake that of petrol vehicles

Vehicle consideration

Cross-over point

100% i
90% |, | ——NETT BEV + PHEV
(o] 1
7% 76% |
9 74% T4% T3% TA% i
80% |~ [4% TA% T3% T4% 3% 70% ; ——— Hybridvehicle
70% - 06% 64% 639 1
60% ——— 9% ! e Pettrol vehicle
(0] Tl |
) ,
47% 9 , ,
50% a_av 4% 44% 46% 45% 4o 4% ABW Diesel vehicle
a0% 1% AT — % 48% i
" , 459 AR — Linear (NETT BEV +
30% 1'" | PHEV)
e o e A Linear (Petrol ve hicle
20% 27% 27% 26% 25% 1 ( :
009 24% 23% 23% 23% 25% o 51% Ao ,
10% 1% L e Linear (Diesel vehicle)
0%
Ar, us. Octp Jan, r, ., ) Ar, . ) Ar, . 0 Ar, . 0 Ar, ul,
rJUnJQS%ZQ?D n"’/argr QOSGIOQO 902’7% ™y un 5, S@pg 6020% S 86',092 902’7% M 2386’023 609"% “u 2486‘09 06094

There are a number of different types of vehicles currently being sold in New Zealand. Thinking about your next vehicle purchase, how likely are you to consider the following vehicles? NET Somewhat likely / Very likely

Base: n=733 L. Lo
Statistically significant change A

ccCA 28 compared to previous quarter




Confidence that EVs can meet New Zealanders’ needs is also at record

levels

EV Key metrics

BEV / PHEV Consideration

+1 vs last quarter
(Highest score ever)

Confidence

+2 vs last quarter
(Highest score ever)

Favourability

+1 vs last quarter

EV4 How favourable or unfavourable is your overall opinion or impression of Electric Vehicles? (NET Mainly / Very Favourable); EV5 To what extent are you confident
that Electric Vehicles can meet your needs? (NET Somewhat / Very Confident); Q177 Thinking about your next vehicle purchase, how likely are you to consider the

following vehicles? (NET BEV / PHEV);
CeC/\ e Base: Total Sample -n=434-832

29

Statistically significant change
compared to previous quarter
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High fuel prices and the Clean Car Discount give us favourable
conditions to further drive EV consideration and uptake

Total population 100%

Uptake/Currently own I4% What barriers are those not considering an
EV more likely to face, and which benefits
are they less likely to believe?

Questions to explore:

How can we continue to drive
consideration?

What EV actions are they currently taking?

CECA sosmses .




Those who aren’t currently considering an EV are significantly more
likely to believe that the barriers outweigh the benefits

Likely to consider a Unlikely to consider a

BEV/PHEV BEV/PHEV Gap
Benefits outweigh barriers 34V
Barriers outweigh benefits +30 A

Thinking about the benefits and barriers towards electric vehicles, please indicate how the benefits currently compare with the barriers for you
personally on the scale below Base: Likely to consider a BEV/PHEV n=194, Unlikely to consider a BEV/PHEV n=183. Filter: Apr-Jun 22

E EC/\ LG o st A 3 1

Statistically significant difference v




The biggest difference in barriers between those considering EVs and
those not considering them are around uncertainty

Likely to consider a Unlikely to consider a

BEV/PHEV BEV/PHEV Gap
They are not available at an affordable price 62% 70% +8
Uncertainty about the battery lifespan and replacement 59% 66% +7
There are not enough public chargers available 43% 51% +8
They have a driving range that is not suitable for long distance travelling 42% 47% +5
It takes a long time to charge them 33% 39% +7
They are not tried & trusted yet 24% 36% +12 A
They have a driving range that is not suitable for my typical day-to-day needs 22% 22% =
There is not a wide range of body types / models available 18% 18% +1
I'm unsure about their environmental benefits 15% 30% +15 A
| don't know enough about them to consider them 14% 30% +17 A
They are not easily found for purchase 12% 15% +3
There isn't the vehicle type to meet my needs 12% 21% +0 A
They don't perform as well as petrol cars 10% 22% +12 A
None of the above 3% 4% +1

And which, if any, of the following do you think are drawbacks to electric vehicles?

Base: Likely to consider a BEV/PHEV n=194, Unlikely to consider a BEV/PHEV n=183. Filter: Apr-Jun 22 35 Statistically significant difference v




And non-considerers also lack education around the many benefits
that EVs offer

EV Benefits

Likely to consider a Unlikely to consider a

BEV/PHEV BEV/PHEV Gap

They produce less air pollution 73% 54% 18§
They can be charged at home 68% 46% 22V
They produce fewer greenhouse emissions 58% 37% 21V
They're cheaper to run 56% 35% 21V
They are quiet when driving 55% 51% -4

They use renewable energy 47% 25% 22V
They can be charged independent of petrol companies 46% 30% 16
They use an innovative technology 42% 22% 20§
They're cheaper to maintain 36% 14% 23§
They accelerate faster than petrol cars 21% 14% N 4
Something else - please specify 1% 1% =

None of the above 0% 20% +20 A

Which, if any, of the following do you believe are benefits of electric vehicles? Base: Likely to consider a
BEV/PHEV n=194, Unlikely to consider a BEV/PHEV n=183. Filter: Apr-Jun 22 Statistically significant difference v

33




Looking for more information on EVs is a key action that separates
those who consider and don’t consider EVs

Likely to consider a Unlikely to consider a

BEV/PHEV BEV/PHEV Gap
| know someone who owns an electric vehicle 45% 32% 13V
| have seen media coverage about electric vehicles 44% 36% -8
| have talked about electric vehicles with people | know 43% 32% 11V
| have seen an electric vehicle in a public charging station 40% 34% -6
| have looked for more information on electric vehicles 32% 12% 19V
| have ridden in an electric vehicle as a passenger 23% 21% -2
| have driven an electric vehicle of someone | know 16% 9% 7 v
| have visited a dealership and asked about electric vehicles 13% 4% 9 Vv
| have visited the electric vehicle government website 9% 2% = 4
| have attended an event where electric vehicles were promoted/displayed 8% 1% 7V
| have test-driven an electric vehicle 8% 4% -4
| currently own an electric vehicle 6% 1% Y 4
None of the above 13% 32% +19 A

Which of the following actions, if any, have you done in the past year? Base: Likely to consider a
Statistically significant difference v

BEV/PHEV n=194, Unlikely to consider a BEV/PHEV n=183. Filter: Apr-Jun 22 34
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There’s still a big job to do in educating New v A
Zealanders about EVs in order to overcome
the barriers and fully realise the benefits

We can’t directly control functional barriers like price and availability, ‘

but we can influence consideration by providing information that helps A ’A

New Zealanders be more informed about the benefits of EVs.
Creating clear call to actions that demonstrate benefits and encourage ' "“A‘ A

New Zealanders to find out more would have a real impact here. '} A‘;’
YA\YQA
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