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05 May 2026 

Dear  

Re: Official Information Act Request:  Fuel saving advertising and campaign 

Thank you for your email on 16th April 2026 in which you requested information under the Official 
Information Act 1982. In summary, you requested:  

“From March 2026 EECA have been running an advertisement campaign on a number of 
media , TV, Radio , Social Media on fuel efficiency and saving fuel , can you tell me how 
much money was spent producing these advertisements on various media and how much it 
cost to advertise on various media in total what is the amount spent and budget.” 
 

In response to your request:   
 
Public information is a core part of EECA’s role in New Zealand’s Fuel Response Plan 2026.   
  
EECA was formally asked to run a campaign on fuel saving tips on 24 March 2026. The ‘Stretch 
Every Tank’ campaign commenced on 28 March 2026.   
  
The campaign has been designed to be highly flexible and responsive to market need. Investment 
will evolve if it needs to, depending on how long the campaign is live for and what new material is 
created.   
   
Up to 29 April, EECA has spent around $2.92 million on the campaign. This includes creative 
design, production, and media placements to date. EECA has committed to spending 
around $2.95 million on various media channels as part of the campaign up to 9 May. For 
more detail see Table 1 below.   
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Murray Bell  
Group Manager, Policy and Regulation 




